Case Study

Embraer:
The Profit Hunter.
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Links to view

Embraer TV Farnborough:
Embraer VR:

Embraer VR:

Incredible Journeys 1:
Incredible Journeys 2:
Incredible Journeys 3:
Incredible Journeys 4:
Incredible Journeys 5:
Painting the Shark:
Painting the Snow Leopard:
TechLion:

TechLion Augmented Reality:
Air Sights Paris:

Fin Digital:

Data Forest:

https: //www.youtube.com/watch?v=hqvRYbJwxgM&list=PLjxBXplsqJxwJw2orGV3WjhzGo-jEHgnA

https://www.youtube.com/watch?v=iTYuOpG2KTE
https://www.youtube.com/watch?v=c351kc7KISM

https: //www.youtube.com/watch?v=7yEGpzqwfWM&t=114s
https://www.youtube.com/watch?v=téwy-MjN36s
https://www.youtube.com/watch?v=INNjUcJVnOo

https: //www.youtube.com/watch?v=IkHOnM3HKzw&feature=youtu.be
https://vimeo.com/gravitylondon/review/332651344/892ccd3049
https://www.youtube.com/watch?v=-LyMvKV-fQE

https: //www.youtube.com/watch?v=-6aqJN1QIYo
https://www.youtube.com/watch?v=5TAZRH-KY-4

https: //www.youtube.com/watch?v=JItOVSBUd2U

https: //www.youtube.com/watch?v=LUzNggpeSkE
https://vimeo.com/gravitylondon/review/278299435/998bc7cacO
https://www.youtube.com/watch?time_continue=1&v=raK76p_i60k
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The new 2018 Embraer ‘Profit Hunter’ multichannel
campaign has given the brand new levels of fame from
the largest markets of the US to one of the smallest
islands in the Pacific, Kiribati, were the locals literally
queued to see the new aircraft with the incredible
campaign nose cone art.

Employing striking imagery, it’s brave and disruptive
deployment across all channels set new records across
all KPIs. This campaign has significantly outperformed
the last, achieving close to double the reach, improving
engagement by 60% YoY and all without an increase
in budget!

Campaign highlights 2018/19:

- Record Sales - $15.3Bn in 2018

- 73% increase YoY in brand mentions totaling 497,921
- Engagement increased 60% YoY

- Audience reach up from 8.8 Bn to 16.1 Bn,
hitting front pages of CNN and Fox

- Positive brand net sentiment up from 47% in 2017 to
84% in 2018

- Achieved 93% positive net sentiment for Ejets -
highest recorded net sentiment, outperforming Airbus
and Boeing

. 67% increase in likes YoY
. 62% increase in ‘Earned’ posts YoY
- 74% increase in comments YoY

- Growth as a global brand with increases across
all regions in impressions: Americas +37%, Europe

+109%, Africas +1073%, Asia-Pacific +60%

- Achieved Business Superbrand status
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It’s a real challenge to win the attention of the global audience of
airlines from around the world, particularly as the industry is
dominated by two giants - Boeing and Airbus. Even with an
incredible product, standing out, getting noticed and having your
argument heard and seriously considered takes an incredible -
‘BHAG’ (Big Hairy Audacious Goal).

Embraer set out to transform its perception as a regional aircraft
manufacturer known in the US and Latin American markets to be
perceived as a global manufacturer of the most efficient aircraft in
the world.

Gravity’s BHAG was not just to show Embraer taking part in the
industry conversation but to dominate through the power of
creativity and to do this on a global scale

The campaign needed to work internationally, building on
Embraer’s awareness in its established markets and helping the
brand enter new markets in the Asia-Pac region.

We created an integrated campaign that utilised events at and
around air shows, viral video, VR and AR, animated OOH, Print,
Social Casts and Social Media.

Gravity research indicated the key issue occupying airline
management is how to generate profit in this fiercely competitive

industry with ticket prices under immense price pressure.

In response, Gravity created personas for the audience and the

aircraft. Renaming the E2-190 and E2-E195 (hot memorable) as the

‘Profit Hunter’ reflected the proposition (most efficient/profitoble)
and the target market’s needs (profit).

The ‘big idea’ was to use hand-painted predators from the natural
world on nose cones to attract attention and reflect efficiency and
profit making.

The Farnborough International Airshow July 2018, the showcase for
new aviation products and services, was chosen as the stage from
which to launch.

Our challenge was to ‘own’ the Farnborough Airshow and make the
campaign relevant to new, growing markets in Asia-Pacific.

As well as reflecting the predatory theme, we needed to highlight
features in the cockpit and cabin; the cabin has a unique two seat
configuration in all classes, so ‘no dreaded middle seat’, and
promote key innovations in aircraft connectivity. Gravity positioned
these features as ‘sensory innovations’. To emphasise the sensory
characteristics of the aircraft, we created sensory event experiences
using AR and VR to showcase technological innovations.

The Shark was chosen because of its predatory and sensory prowess
- characteristics that perfectly matched the Profit Hunter’s
technology, and relevant to the Asia-Pacific tour.

The ‘attacking shark’ creative required real bravery because,
although it stood out, there were concerns it was too aggressive.
Despite this, it was hugely positively received, dominating the
Farnborough Air Show, being picked up by the world’s leading media
including CNN and Fox News, achieving sales of $15.3 Bn and
creating queues to see and be photographed with the aircraft.

This campaign works because the work is extremely brave and bold.
And although there was real concern the imagery was pushing
boundaries too far, it paid off. The activity doubled audience reach,
increased engagement by 74% YoY and achieved 94% record
positive net sentiment - overtaking all competitor aircraft. It’s now
the airline world’s favourite!
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Farnborough and Beyond
The NEW Painted Planes



The Shark




The Snow Leopard




About the Brand

Embraer, a Brazilian company, are a world leader in design & manufacturing of aircraft in 70-150 seat
segment (known as regional jets), fighting for share with the likes of Boeing, Airbus and challengers
including Sukhoi and Mitsubishi.

Stakes are high; Embraer predict that demand for 70-150 seat commercial aircraft will reach 6,400 new
jets within 20 years, a $300 Bn market. Competition is intense, with competitors making identical claims.
Embraer has developed 3 new next generation aircraft called E-Jets - E2-E195, E2-E190 and E2-E175 with

two now in service with airlines.

Objectives of the Campaign

- Lead aviation headlines during Farnborough 2018 and beyond.
- Beat previous campaign results by 10%.
- Close gap on Positive Brand Sentiment with Boeing and Airbus.

- Increase global reach and brand awareness by maximizing media
opportunities across paid, owned and earned on same budget as

previous year.

- Ensure prospects visit the aircraft during sales tour.
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Results

Record sales of $15.3Bn.

- Growth as a global brand with increases across all regions in
impressions: Americas +37%, Europe +109%, Africas +1073%,
Asia-Pacific +60%.

Dominated the media. Audience reach up from 8.8 Bn to 16.1 Bn,
hitting front pages of CNN and Fox.

- Completely outperformed across all KPlIs.

Doubled reach.
- Tour generated long queues to see the Shark Profit Hunter.
- 73% increase YoY in brand mentions totaling 497,921.

Engagement increased 60% YoY.

Positive brand net sentiment up from 47% in 2017 to 84% in 2018.

- Achieved 93% positive net sentiment for Ejets - highest recorded

net sentiment, outperforming Airbus and Boeing.
67% increase in likes YoV.

62% increase in ‘Earned’ posts YoY.

. 74% increase in comments YoY.
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Media, channels and
Target Audience techniques used

The C-suite, operators of 70 airlines across 50 countries - Painting the ‘Profit Hunter’ aircraft in Shark livery.

in existing and new markets including leasin . . . . .
9 9 9 - Press, online display and paid social advertising.

companies, analysts and the media.

- Paid and organic social posts.

- Animated outdoor display at airports/events.

- Twitter, Linkedln and YouTube Communications.
- Embraer TV streamed live on social medio.

- Blogs from Embraer and Aviation bloggers.

- VR experience of flying the Profit Hunter.

- AR to demonstrate the sensory technology on

the aircraft.

- Produced a new Market Outlook report - Market
forecast, challenges and opportunities for the next
20 years (digital and print versions).

- Created a short film series: ‘Incredible Journeys’

- Customer events.
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Embraer: Facebook In situ: Shark

wl 02-UK = ull 02-UK = 12:58 100% (. ! ull 02-UK = 12:59 < 100% ()

< > London City Airport
13 July 2018 - @

Look at this beauty! The Embraer E190-
E2 made its first ever visit to #LCY today.
It's the newest generation of Embraer jet
& this demonstration flight will help pave
the way for future accreditation &
operations here. See it next week at
Farnborough International Show. And
ves, that is a shark on its nose!

Write a comment... @) ©

B & 0 & O

£ Q embraer shark
(RS Public posts ~ JERISIAVIIRY

grvﬂfgﬁ- Airliner World
12 December - &

Embraer’s ‘Shark’ Completes World Tour
- https://airlinerworld.keypublishing.com/
2018/12/embraers-shark-completes-
world-tour/

O0% 39 2 shares

o Like (D Comment & Share

B &2 0 & & =

< Q embraer shark

(NG Public posts » JRISERVIIAY

@ Geek.com o

29 November - &

It's also quieter and better for the
environment.

GEEK.COM
This Embraer 'Shark' Plane Has No
Dreaded Middle Seats

04063 1 Comment 6 shares

oy Like (J Comment & Share

2 ® ® O =




Embraer: Facebook In situ: Shark

wll 02-UK = 12:59 100% -

< e) Embraer o

9 November -

We were in China this whole week for the
Zhuhai Airshow—featuring the "shark"
#Embraer #E190E2. M #E2
#ProfitHunter #EmbraerStories

< EM

ES I!Ilil

Write a comment...

B & 0 & O

Supawat's post

Latest livery "Great White Shark"
Embraer E190-E2 "Shark"
Embraer E190-E2 "Tigris"
Embraer E195-E2 "Eagle"

o Like O Comment

B & O & 0O

~ Share

[©) | Write acomment... G ©

e

— ]

all 02-UK = 13:01 = 100% (-

< Shaun Rowley » People
who love great white
sharks
22 January at 13:12 -

Aircraft manufacturer Embraer created a
shark-themed livery on one of its new
E190-E2 jets in 2018

# Share
O0% 134

25 shares




Embraer TV: Twitter links to YouTube: Shark

all O2-UK = 15:42

< The Embraer E190-E2 "Shark" |

m.youtube.com

#Embraer #E190E2
The Embraer E190-E2 "Shark" Lands at
One of the World's Highest Airports

14K views

e &

416 Save Report

e Sitlbiner © SUBSCRIBE
50K subscribers

Up next Autoplay .
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Embraoer: Twitter In situ
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Embraer: Some examples of external Twitter coverage

wll 02-UK = 1:57

)~ AkzoNobel &

nMnoho

AkroNobel : .""\_v NULC

The eagle 3, tiger & and shark
“® have a new friend! @Embraer
hand painted a snow leopard on
one of their new E190-E2 jets.
We love how creative they get
with our aerospace coatings.

=l
el

wil 02-UK & 1:55 100% -

Finally the first airline dares to

adapt @embraer "hunter” livery
with @airastana flying its
#E190E2 in this stunning snow

leopard scheme. A welcome
respite from the mostly boring
liveries these days #avgeek

wil 02-UK & M-85 100%. -

Tweet

CHINA Chll‘l.'.l Dally L
DAILY naDaily

Imaging seeing a snow leopard
flying across the sky! A new jet
arliner depicting a snow leopard's
snout on the fuselage nose was
developed by Brazil's Embraer
aircraft company.

il 02-UK 2 1:55 100% —
0

Astana Embraer E190-E2 - P4-
KHA - has been delivered and
features a snow leopard special
livery, to highlight its extinction
threat. Pics (c) @airastana

Special Liveries Database:

Q Air Astana
aairastana

Air Astana's "Snow leopard” has

started its journey! Meet the new
improved Embraer E190-E2 with
its special livery, which arrived in

Kazakhstan today from Brazil.

John S. Slattery
@Johnslattery100

Our #E190E2 'shark' demo tour
just wrapped up. 5 months. 68
cities. 39 countries. 125,000 nm/
200,00 km of demo flying - 6
times around the world!
#E2ProfitHunter #Embraer

FLEW
10

39 counTries

Tweet your reply

@ Q Q S

Tweet your re Tweet your re Tweet your re
® Q & © Q & © Q &
Wil 02-UK = 11:54 100% —-— wll 02-UK = 17M:61 10:0% - wil 02-UK = 1:50 1007%, -—
Tweet L4 Tweet

Look at this beauty' The
@embraer E190-E2 made its first
ever visit to #LCY today. It's the
newest generation of Embraer jet
& this test flight will help pave the
way for future accreditation &
operations. See it next week at
@FIAFarnborough. And yes, that
is a shark on the nose!




Embraer: Some examples of external Twitter coverage

wil 02-UK = 11:49

Sharks 360 “%

@Sharks_360

Check out the paint on this new
Embraer S.A E190E2 jet. Yeah,
we think it's pretty great too.
embraer.com

Tweet your reply

© Q

wil 02-Uk 2

ns am.com/p/Bqgf

.. #Embraer #ProfitHunter

1:47

#Embraer190-E2 on a

tion flight at

wil 02-UK & 1:50 100%. -

Embraer have brought their 'Profit
Hunter' E190-E2 to Farnborough
wearing the very imposing Sharks
head livery! Photo by James
Mellon

Aviation Photo #5089547: Embraer 190
E2 STD (ERJ-190-3005TD) - Embraer

airliners_net

00:07 - 13/07/208 - Facebook

wil 02-UK & 11:52 100% —
0

The incredible sight of the
profithunter #E19(

@embraer #p r#E190

#EZ through my viewfinder,
arriving at @FIAFarnborough
today. The Shark's head will be a
strong photo candidate for many
at the show this year. #shark

& Q 0 = = Q a & © Q 2 &
Wil 02-UK = 1:50 100% -—
OWPmuo = £ TmEX P
4 Tweet :
#NEWS: Check out Air Astana's first First Embraer E2 for Air Astana with "Snow
@Embraer E190-E2 sporting a Snow Leopard Leopard" livery during the presentation in
e Embraer & livery, Astana 14.12.2018
@embraer {jetphotos.com)
The plane was delivared all the way from Séo
Jose dos Campos to Astana via Recife, Faro,
:\[ ._‘.'..._-S | The ::_.'1.7 braer uSharku and Aktobe,

#E190E2 Jet Completes World

Tour. Learn more: goo.gl/9ofUBy

FEmbraer.

Tweet your reply

Photos + Story: airwaysmag.com/airlines/air-
a
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Extensive Twitter
coverage

AN, WYCaviation &
=T

Last year, s E190-E2 wore a tiger
face. This year, it's a shark. #ProfitHunter
#AvGeak.

fe GESSSNST

g () Ao aaeana 0 —

=  Embraer E190-E2 Makes Diebut Landing at
Lendon City
aira

e

elma

#EmbraerStories

Emibraer E2 nommg mo Lundo'l City this.
mommg ravgeek

The #Embraer #E2 has a new look! A Me-ike
image of a shark is painted on the nose of an
#E190E2 that will ba on display at 8F1A18.

The incredible sight of the @embraer
wprof| #E190 °|h~mghmy
wigwfinder, arriving at @F 1A horough
today. The Shark's haad w\ll be a strong
pheto candidate tor many at the show this
year. #shark #avy

2o LBEOI08

8=
Look up for a flying shark at #FIA1E! In
keeping with the
of...Look up for a flying shark at #FIA7E!
In keeping with the #E
#ProfitHunter thema, we've painted tha

striking image of a shark on the nose of an

#Embraer #E2

#E2

LtERwEDE

S0E2 makes

dabut en route to #FIATE

nbaorg

@MMO

company.

Imaging ssaing a snow leopard flying across
the skyl A new jet aifiner depicting a snow
leopard's snout on the fuselage nose was
developed by Brazil's Embraer aircraft

s5a E190-
FIATE #avg

e 13608

o

This paint scheme git
gcosebumps Introduy
« HE190

this incredible? Chec
I

anr jatkaa niyitdvien &
koneiden tuomista llmanlunay'llelymm Nyt
#Farnbonoy |

braes arriving at Farnborough for
8.

[First Embraer E2 for Al Astana with "Snow
Leopard” livery dunng thir presentation in
Astana 14.12.20

flon City Debut for

ProfitHunter E190-E2 lvery from

photos. comyphote

- -

. G Ly oo

Owerheard on the ©

“Maybe Darth Vader?* 1FIA1E

or E2 midia flight -
what's next after the eagle, tiger and shark?

Efficient. and Ne
5 Lean

PHOTO: Emirasr have unvelled a fantastic
new shark livery on one of its E190-E2

#PeoditHunter dgmonstrators, He
| Shark, Tiger or Ei u Envicus Perrsls & -

Welcome on board this Shark
E190-E2.

We are ready for a special media flight
arcund Londaon.

Photos, videos, full story 1o follow on
0 $FLATE

Ll L

Q Envigus Parrsta & e
Top af the morning from Farnborough!

‘We are ready ta fly the @embraer E190-E2

@embra

‘ heningte masan s r-’- @
Up close to the jaws of the E190-E2 !

Stunning livery from EFA member Embraer

which draws the crowds at the

0 Chirsa Pl s &

ational airpart base in ¥As

aneliwhitriey painted in the new Shark 8PrafitHuniter livery.

braer E190-E2
at |tn Nursunan Nazarbayev

Slay :uneﬂ for full n\ed-a coverage through
#FIATE

oday,

braer's ¥E2Profith
L'W")' has been labelled lhe coolest alrcraﬁ
in the skies' by the dependent!

nd pry2Q0IF1A

2018 F1A Sera;

o Jabn 5. Slasary. e

Owr new E190-E2 Profit Hunter video -

featuring a Welike shark painted on the front
of the airplane - is now online. It's fantastic!
i HE2Pre nter #E=Jots E190-E2

ave SOLSGOBLOD

o dehn 8. Sattory

Just landed! The E190-E2 is at London LCY
today. Aifport axecs an gallu\g a pma!e up-
close tour of the airplane, #E2
#EmbraerStories #E19

Ll l=1-0 =1 1]

& o -

Air Astana’s “Snow leopard” has started its
journay! Maat tha naw improved Embraar
E190-E2 with its special livery, which amived
in Kazakhstan today from Brazil,

==

Pt Lnam s

@ h | Aipart Wabcama
PHOTOS: There's {
prowl... The 1st of !
E190-E2 - P4-KHA
features a snow lecpand Spac
highlight its extinction threat. Plcs ||
g tana

Special Liveries Databa:

‘v“'wl*w'—’arﬂvu e s Pt e

Nazarbayev International Airport in
Kazakhstan on December 3, follow
flights from the manufacturer’s fac
Brazil. The fivery caught our eye: t
leapard artwork looks great!

A new ¥En r 190-E2
leopard-styled “nosa® debuts at the Astana
International Airport in Kazakhstan.

naw friend! &

kowa how creative they get
AROSPACcE coahnqs i

L9 iw

with a snaw

The eagle .. tiger i an|
aer han|
Wopard on ane of thair ne|

a special "Snow Leopard™ livery.

SRetOesUE

Mmpos to Astana via

TN Eved

dhelivered all the )

smag.col

E190-E2 MEDIA BRIEFING

=AREHTESO

(> Yo —

VS | Embraer Foresees Demand for

10,550 New Aircraft With up to 150 Seats

Over the Next 20 years. Learn more:
Aol :




Gravity London LI
Y 3 277 folowers

Social: LinkedIn 5

An excellent picture from EGCC Insider of Embraer #E2ProfitHunter at
Manchester Airport

Embrasr
270,21 folowers
24

The #Embraer #E190E2 has a new look! Embraer engineer and artist,
Clodoalde de Oliveira Quintana, created yet another masterpiece, painting a
life-like image of a shark on the nose of the aircraft, The shark shares the
same attributes as the #E2 - efficient design, intelligent and sophisticated
sensory and navigation systems, and the ability to adapt to new environments.
Thiz E190-E2 #ProfitHunter will be on display at #FIA18. #EmbraerStories

John Slattery e

Prosigent & CEO, Embener Commarcial Aviation
2d « Edited

Mark Lethbridge wus
4 0 Gravity Global
© 2d « Edited

The shark must of given the River Thames a surprise!
I travel a lot from LCY. Let’s hope it will be on the E2 very soon.

Qur resident engineerfartist
masterpiece is a stunning Bkeness of a shark painted on the front of an E190-
EZ. We chose a shark because of its many similarities to the #E2 - a highly-
evolved and super-efficient design, sophisticated sensary and navigat

Quintana, has done it again! His latest

systems, ability to travel long distances, and ease in adapting to new 3 Likes

enviranments. Of course, a shark and the #E2 are excellent hunters - our John Slattery

E180-E2 helps alrlines hunt for profits. See it at F'boro. &y Like = Comment & Share o President & CED, Embraer Commercial Aviatian
#E2ProfitHunter #EmbraerStories 34

Just landed! The E190-E2 is at London's LCY Airport today. We've stopped
by on the way to F'boro to show the airplane to airport executives so they

Lecnarda Amarim likes

ks can learn more about all the new E2 features. E-Jets started flying to LCY
in 2009, Last year, they accounted for some 60% of departures at the
s Rodrigo Silva e Souza « Znd airport. We're working to get the E190-E2 certified for steep approach and
L VI Marketing at Embracr y i
857 Likes - 28 Comments d short fleld performance so even more airlines and LCY passengers can

experience the world's newest, most efficient single-aisle jet.

Coolest aircraft in the sky? Not bad...

¢ Like = Comment g Share #e2profithunter

@ Add @ comment... (=]

Jorge Gonzalez Sh -
F/O Legacy 500 an Servicios Adreos Across

Thanks.I! lts amazing il (edited)

740 Likes - 34 Commants

& Like = Comment & Share

Like Reply 1 Like

2 Ui
Craig Wood ap e ST . i
MBA, Airfine Pilat (Previously Carporate Pilat)
e This ‘shark plane’ is the coolest aircraft in the skies @ Like o9 Comment g Share
independant_ea.uk
Like Reply
Mark Lethbridge liked John Slattery's post e Ritika Bhardwai llkes this v
Fernando Grau « Znd
g Director of Market Intefligence at Embraer Asia Pacitic & China John Slattery » 2nd
18h ' Rodrigo Silva e Souza President & CEQ, Embraer Commercial Aviaticn
That was a wonderful day for the E2 Shark and our winning team! .'.: A Bh
Plus seeing the Mount Everest! Who could imagine, the day a flying shark e - e & e The "Shark" Flies to the Top of the Warld
WDLIId ﬂy over tha‘ top D[ thE erdl M insig | LI interview Uflt aul Priestman al DLIF tl Irlter.u:lr es.gn.
#Nepal #ProfitHunter #E2 #MountEverest Not surprisingly the project won the Cryslal Cabin Award for innavation. Our E190-E2 flew to Lhasa, Tibet, last Friday, just another routine st _.see more
we2

https:/finkd.injgEwBeJp
https:/jinkd.infgtphg5t

How to design an airplane cabin

enn.gom

80 Likes

207 Likes - § Comments

& Like & Comment g Share

 F M A

& Like = Comment g Share




Instagram

i instagram.com

e embracr © « Following

embraer Ordinary is something we never
‘want 1o be. #E oY WE

#ProfitHunter #Emb)

Bzuerichspatter

n.com/commercial-jets/e190-e2-
‘commercial - THAT'S AR THE
TECHHNICAL DETAILS OF THE JET.

clenyr.martins

Q8

by gravitylondon and
267 others




Instagram

P Jr—

e embracr © « Following

embraer The Prafit Hunter “Shark" soars
abave Ingla in this awesome shot fram
@ahmedabadspotting. #EmbraerStories
#E120E2

View all 28 comemants
paulocardose_72 Top
paula_dona_dio & & &
bestpicsif | want the 175E2 in my
skies &

16victer Daddy shark do do do éo
do do

ezequiel_ezbarbos % Amazing!
albertoinaciode Top
mauro.sou.gouveda
Bpaulojunicr9Bl W W oW
paravani_suzi W

Qo

8,753 likes
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Traditional Media



Press Ads
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Digital Media
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Digital Units: Air Astana Snow Leopard

LIVING LEGENDS FLY

CONGRATULATIONS ON INTRODUCING
E2 PROFIT HUNTER INTO YOUR FLEET

LIVING LEGENDS FLY

THE WORLD'S MOST EFFICIENT
AIRCRAFT IN SINGLE AISLE

LIVING LEGENDS FLY

Discover more




Digital Units: Air Astana Snow Leopard

LIVING LEGENDS FLY . LIVING LEGENDS FLY LIVING LEGENDS FLY

CONGRATULATIONS ON THE WORLD'S MOST EFFIGIENT DiscoveFore
INTRODUCING E2 PROFIT HUNTER AIRCRAFT IN SINGLE AISLE
INTO YOUR FLEET




Films made for
Social Media Use



Embraer. Incredible Journeys film No. 1: First delivery of The ‘Profit Hunter’
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Embraer. Incredible Journeys film No. 2: London and the Farnborough Airshow
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Embraer. Incredible Journeys film No. 3: Vietnam
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Embraer. Incredible Journeys film No. 4: USA
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Embraer. Incredible Journeys film No. 5: Kazakhstan




Embraer

Incredible Journeys

371,432 viewers were recorded
within the first month of Episode 4. It
generated 90% more viewers as
compare to Episode 1. This
indicates that Incredible Journeys

have started becoming popular.

960,871 views were recorded in

total from all four videos.

Note: The above data is from August 2018 — May 2019
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Painting of Teaser Film
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Embraer TV at Airshows



Embraer @ er - 32m v
It's #Day? at 18 and @Johnslattery 100 will tell Jerry all about the
#EZProfitHunter while he is flying the Shark. Watch now: goo.gl/523943
#EmbraerStories #E190E2

e Embraer @ p—

Find out why passengers love the award-
winning #E2 cabin watching Alex's VR
experience at #FIA18. goo.gl/74sKSL
#EmbraerStories #E2ProfitHunter

e Embraer @ 5 5
@embraer ) ollow o

Find out why passengers love the award-
winning #E2 cabin watching Alex's VR
experience at #FIA18. goo.gl/74sKSL
#EmbraerStories #E2ProfitHunter

e Embraer & =
L ollow w

Find out why passengers love the award-
winning #E2 cabin watching Alex's VR
experience at #FIA18. goo.gl/7T4sKSL
#EmbraerStories #E2ProfitHunter

FARNBOROUGH AIRS

Aeroclix (100 3 "

Meot the Shark | DAY 1The stunning shark livery on the #E160E2 Profit Hunter is
misiking the headlines al the Famnboneugh Alrshow, Ales, Jerry and Jerrry took a

elesor ook, fnketor BFIATE PEmbranrStond

Source

Embeaer £ e ’
We've landed at #F1413 for one of the world's biggest anviation evenits, whone we

will showease four of our amazing sircraft: PETRUEZ, PRCIS, Tlegacys00 and
o SO0E. Siay turid for Upaates Irom the show: bit iyZHOSDex

©

Embraer @ @embraer - 32m

It's #Day?2 at #FIA18 and @Johnslattery100 will tell Jerry all about the
#E2ProfitHunter while he is flying the Shark. Watch now: goo.gl/5Z3943
#EmbraerStories #E190E2




Virtual Reality at Airshows



The Data Forest: Augmented Reality
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eEmbraerﬂ ( Follow ) ~
Fembraer h A

Find out why passengers love the award-
winning #E2 cabin watching Alex's VR
experience at #FIA18. goo.gl/74sKSL
#EmbraerStories #E2ProfitHunter

Will Jane

Creative Technologist

FARNBOROUGH AIRSHOW



Media Coverage
Traditional and Digital
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Embraer: Examples of Media Coverage
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LATEST

ravetnewsi Ll
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Air Peace places USS2bn order with Embraer i Canads o scquie Ale Traneat in

£520m deal

gned a firm order for ten 2 jets with Air Peace, Nigeria
Euroatas lunches naw vartual guide 1o
ansist travellers with sutism

imbraer’s Africa Airline Business §
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toch pastners.

Amadens hobds successtul bometric
bearding trisd in Liubfjana

Africa.
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Live the InterCantinental life. !
The airline intends to address the Grffha, captain, Scensc Ecbpse




Embraer: Examples of Coverage
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FARNBOROUGH

Farnborough Airshow @F|AFarnborough - 1h v
It's #GED19! As we look towards #FIAZ0 enjoy the highlights from #FIA18:
one of the biggest & best exhibitions on the ground & in the air!

i Ml Easi et

A New MEA
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Embraer: Image Gallery




Embraer: Some examples of external website coverage

MTREMENEWSS A

- - - See Kazakhutan R Astana's Rircraft That s
Painted To Look Like A Snow Leopard

HOME TOP STORIES OPINIONS: AIRPORTS VIDEO
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Results



Embraer

2017 vs 2018

The charts below compare annual brand mentions and impressions for Embraer on all
publicly available online channels. Note: it does not include any data from Linkedin.
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Embraer witnessed a marked increased in brand
mentions of 73% YoY. The volume of mentions in
2018 were recorded up to 497,921
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Audience Reach (bn)

e

83%

2017

2018

Audience reach went significantly up from 8.8

billion to 16.1 billion as “Shark” was being picked
up by large publications like CNN.



Embraer

The “Shark - Profit Hunter” campaign was launched in July
2018, which boosted the net sentiment for E-Jdets from
74% to 92%. The campaign also had a positive impact on
brand image by improving the net sentiment from 47% to
84%.

Net Sentiment

-20% 0% 20% 40% 60% 80% 100%

Boeing (737 planes)




Embraer’s Regional Presence - Impressions

Americas
Y17 - 7,798 M

Y18 - 10,720 M

37%
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Europe
Y17 -2,041 M
Y18 - 4,260 M

Note: Volume of impressions
based on English language only
by region, where users have an
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Africa

Y17 -15M

Y18 -176 M

identified geography.
Asia / Oceania |
Y17 - 861 M 60%
Y18- 1,378 M




Embraer

Annual web-traffic comparisons shows that brand
coverage in 2018 did drive high volume of users through
to Embraer's website . There was a 77 % spike in traffic
during the second wave of coverage in Nov 2018.

Website Visitors

35000 2017
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15000
July August November December
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Key Takeaways



Key Takeaways

67 % increase
in Likes YoY

62% increase
in “Earned” Posts YoY

74% increase
in Comments YoY

Achieved a sales record of $15.3bn in orders in 2018.

Embraer witnessed a marked increased in brand mentions of 73% YoY

with reaching a total number of 497,921.
Embraer’s popularity increased as engagements went up by 60% YoY.

Audience reach went significantly up from 8.8 billion to 16.1 billion as
the campaign hit the front page of CNN & FOX.

The campaign boosted net sentiment for the brand Embraer from 47%
to 84%.

Achieved 93% net sentiment for E-jets. It’s the highest recorded net
sentiment for an aircraft outperforming both Airbus & Boeing aircraft net
sentiment.
Growth as a Global brand with a significant increase across all regions
in impressions:

Americas 37%-+, Europe 109%-+, Africa 1073%+ & Asia Pacific 60%.



Client Testimonial



Embraer and Gravity make a perfect
combination. Gravity understand the
importance of developing an idea consistently
across a range of media and other channels.
We have won many awards because we work
together with freedom and trust each other.

We are reaching our goals because of this.

It’s not easy to be creative in such a technical
B2B environment, yet Gravity produce
work that makes us stand out from our

competitors.

The basis of all relationships is admiration and
respect; these two words describe what | and

my colleagues have for Gravity.
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CDG Airport - Digital Displays







Tech Lion Launch Film
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#E2ProfitHunter
#IncrediblE2
IncrediblE2.com

€ EMBRAER | cuence.

CREATE.
*compared to first-generation E195. OUTPERFORM.



Thank you

gravity



