




Immediate Results 

Long Lasting Value 

..... 

At the show alone, 5000 stores committed to carrying the Budweiser BBQ 

Collection. And based off the buzz generated at the conference, more than 

200 on line and print outlets picked up our press release, including Food & 

Wine. We also hit the mainstream when Budweiser BBQ was profiled on cable 

news channels and was the subject of a good-natured joke on the Tonight 

Show. 

Our work was so effective, Budweiser actually had to change their 

communications plan because they were getting too many inquiries to handle. 

After realigning and strengthening their inquiry process, Coleman is now on 

track to reach their target market saturation of 38 grocery chains and 20,000 

stores by 2020, well ahead of schedule. 

A 
--

'RIVAcy Pr" 
-. u,/cv 




