


to expand the par



Drive web traffic t the Zoo s givir g site in order
to generate gxcﬁitement and process donations.

ROLES

e Strategy

e Creative

e Web & Interactive
e Media

e Client Services




Strategy

On September 12, Fort Worth got
water-colored. The Fort Worth
Zoo kicked off the public phase
of its $100 million capital
campaign by promoting
splashes of color all over the city.
For 5 weeks, the creative slowly
evolved to reveal the animals,
and the community chattered
with speculation on what this
“advertising as art” represented.
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Results
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° 98% display engagement rates
above industry benchmarks.

e 164% increase in traffic from
phase | to phase Il.

e  41% increase in web sign-ups
from phase | to phase Il.

e  84% lift in impressions from
phase | to phase Il.

e 15% above industry
performance benchmark for
email open rates.

S
2
>
[
W
o
=
—
3
<

RWILDERwsmn.‘con‘ ‘

. e ———

SCHAEFER ADVERTISING CO.

FORT WORTH ZOO





