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RIELAMERICANO is one of the leading brands in the 
curtains and blinds industry of Argentina, with national 
presence and products differentiated by quality and 
finishes. However, after a very successful rebranding 
developed by NSB in 2012, the RIELAMERICANO brand 
was copied and imitated by an increasing number of other 
competitors. Therefore, we needed to keep innovating, 
finding new ways to once again distinguish the brand from 
its competitors.
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The positioning we initially developed for RIELAMERICANO's rebranding 
gave the brand an unparalleled reputation of quality, making them stand out 
from their main competitors, especially those brands with basic products 
and lower prices.
However, the brand does not have a large advertising budget and many of 
its competitors had begun to imitate RIELAMERICANO since its rebranding 
so we agreed on the need for another change— a new, upgraded 
communication campaign that would differentiate RIELAMERICANO even 
further and greatly increase their relevance to their upscale target 
audiences.
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The new campaign was inspired by famous luxury fashion houses. 
We decided to treat each curtain like a true Top Model due to the 
curtains’ handcrafted perfection, immaculate attention to every detail, 
and mainly, because they turn every room into a true catwalk of art 
and style.

Using this concept, we delivered a campaign for RIELAMERICANO 
called the "2016 Collection” The "models" were the client’s curtains. 
We staged a real photo shoot by a talented model photographer, 
where the curtains were the main characters - or models - in a video 
clip that imitated a backstage fashion photo shoot.

The campaign was composed of eight 
graphic ads, each with a different type of 
curtain, “modeled” in a classic loft salon 
typically used in fashion photos. In addition, 
we created a series of online banners and a 
special advertising video that can be viewed 
on YouTube, as a TrueView. To further 
broaden the reach, we bought media 
placements in major cinemas across all of 
Buenos Aires' top theaters.
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RESULTS

With this campaign, we enabled RIELAMERICANO 
to stand out tremendously from B-brands by taking 
the ultimate step in positioning itself as the leading 
luxury brand in the category.
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