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ABBVIE is a global biopharmaceutical company and 
market leader in innovative research for patients with 
psoriasis, as well as in the manufacturing and 
distribution of pharmaceutical products across the 
globe. In Argentina, ABBVIE is collaborating with 
AEPSO, a non-profit association that helps psoriasis 
patients. AEPSO is managed by TV presenter Silvia 
Fernández Barrio and offers help to people affected 
by this disease so they can obtain access to the 
appropriate treatment. NSB was selected by AEPSO 
based on the agency’s extensive experience in 
creating strategic communications for other 
pharmaceutical companies, such as Janssen-Cilag, 
Menarini and BMS.

An estimated one million Argentinians 
currently suffer from psoriasis. It is a 
common illness although its symptoms 
are not easy recognizable. Thus, together 
ABBVIE and AEPSO needed to reach a 
massive audience with a direct message 
in order to help psoriasis patients who 
could be under-diagnosed or receiving 
treatment that does not have a scientific 
base. The objective was clear: generate 
traffic to dermatology doctors to enable 
the highest possible number of patients to 
receive a free professional diagnosis or a 
better treatment.



At NSB we understood that psoriasis patients feel exposed at all 
times, either by fiscal discomfort or by aesthetic factors.
Therefore, we planned and prepared to launch various activities that 
used informative and empathy messages that would connect 100% 
with the targeted audience. We decided to launch our campaign on 
World Psoriasis Day, to maximize an existing limited budget. 
Through radio, TV, newspapers and social media networks, we 
broadcast a campaign that communicated to prospective psoriasis 
patients how and where they could obtain a free diagnosis. The digital 
aspect of the campaign was centered on Google Adwords and 
Display Network. We created different display banners and also we 
ran more than 50 different promotional posts via Twitter, using the 
hashtag #psoriasis. There also was a built-in “call to action” for direct 
contact with AEPSO. We came up with a tagline that summed up the 
entire campaign and gave patients hope: “Do not feel exposed, 
psoriasis can be controlled.”
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On Google, there were 8,306.335 
interactions. The campaign 
generated approximately 1,500 
clicks per day at a 0.44% CTR
(Click Through Rate) which is 
almost the double the standard 
local CTR of 0.25%. 

Banners with the most engagement received more than 14,000 clicks.
In total, for the psoriasis campaign of AEPSO and ABBVIE, 60,000 
new clicks were generated, 915 calls were received by AEPSO and 
more than 500 appointments were made with physicians during the 
campaign. More importantly, the huge media impact informed millions 
of people with psoriasis about its symptoms, how it could be treated 
and how patients can get free access to get a proper diagnosis and 
treatment. 
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